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Happy Noisemaker is a dialogue 

- a conversation between African 

millennial women. We love to chat 

- and our logo shows just that! 

We are bold, fun and live for great 

conversation.

LogoVisual Identity Happy  N o ise ma ker
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alternative LogoVisual Identity Happy  N o ise ma ker
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alternative LogoVisual Identity Happy  N o ise ma ker
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ColoursVisual Identity Happy  N o ise ma ker

Our colours are fun, earthy colours 

- typically with warm undertones 

because we try to stay true to our 

roots and inspired by the earthy 

vibrance of Nigeria and the wider 

African continent. That doesn’t 

mean we are afraid to explore the 

greens and blues of this world, but 

we try to keep things within this 

range of colours.

HEX: Digital colour code

CMYK: Print colour code

	 Yellow	 HEX: #ffdb00	 CMYK: 02 11 92 0

	 Burgundy 1	 HEX: #4a1c29 	 CMYK:  45 85 49 68

	 Red	 HEX: #ce1417	 CMYK: 11 100 100 3

	 Purple	 HEX: #5e1f59	 CMYK: 69 100 28 24

	 Burgundy 2	 HEX: #5d1718	 CMYK: 37 96 79 60

	 Coral	 HEX: #f18b7b	 CMYK: 0 57 47 0

	 Sand	 HEX: #ba9961	 CMYK: 25 35 65 12

	 Mustard	 HEX: #f69f18	 CMYK: 0 44 93 0

	 Pink	 HEX: e72787 	 CMYK: 0 92 0 0

	 Neutral	 HEX: #fcf5ea	 CMYK: 1 4 10 0
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FontsVisual Identity Happy  N o ise ma ker

Our heading font is Phosphate 

(Inline). Our font is inspired by 

Nigerian linocut art.

This is 
our 
heading 
font
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FontsVisual Identity Happy  N o ise ma ker

Our subheading font is Phosphate 

(Solid). 

This is our 
subheading 
font. It is a 
solid version 
of our heading 
font.
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FontsVisual Identity Happy  N o ise ma ker

Our body copy font is an 

approachable sans-serif font - 

Poppins.

This is our 
Body font. It is 
used for larger 
bodies of text.
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Graphic elementsVisual Identity Happy  N o ise ma ker

Our brand communicates with fun, 

geometric shapes. The idea is not 

to have a fixed way of doing things 

but to have fun with it - mixing and 

matching elements to create a fun 

and engaging visual identity.  

The elements also have an 

imperfection and edginess  to them 

that is inspired by African artisans 

and the beauty that comes from 

being unique. 
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Graphic elementsVisual Identity Happy  N o ise ma ker

Here’s an example of our brand 

elements putting in the work. The 

point is to have fun with them - play 

around and use them through out 

the brand to communicate. 
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Image look & feelVisual Identity Happy  N o ise ma ker

Our images are vibrant and full of 

colour and contrast. The images 

should typically have slightly 

warmer under tones.
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TaglineVerbal Identity Happy  N o ise ma ker

Our tagline is purposefully open-

ended. It is an invitation into the 

ongoing dialogue between African 

millennial women.
As we were  saying...
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Tone of voiceVerbal Identity Happy  N o ise ma ker

Our tone of voice is witty, down-to-

earth, and nostalgic - constantly 

drawing on familiar references to life 

in Nigeria.

•	Introducing our Chief 
Noisemaker... 

•	Stories that touch...
•	Today on Tales by 

moonlight... 
•	Never-ending banter 

between millennial women 
•	Your friendly-

neighbourhood town-crier



17

Website  look & feelVerb al Ide n tity 

Happy  N o ise ma ker

Our platform will use a mix of white space and vibrant colour to bring the 

brand together. Bright colours can be used to highlight different sections of 

our platform / and zig-zag lines used as dividers / highlights through out 

the site.
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